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Introduction

Sponsorship for the 32" Annual International Code Council Foundation’s (ICCF) 2012 Building Safety
Month provides unmatched, high profile opportunities to demonstrate your organization’s commitment
to the building safety and sustainability causes. Sponsorship will showcase your message and highlight
your commitment for individuals and organizations in building code development, catastrophe
management, emergency management, fire safety, green and energy construction, home improvement,
home inspection, insurance, manufacturing, real estate, recreational safety, standards and testing and
more.

Sponsorships of Building Safety Month underpin consumer education, professional development and
community service programs of the ICCF and its parent organization, the International Code Council
(Code Council), throughout the United States as well as worldwide.

2012 Building Safety Month Campaign Highlights

The month-long campaign during May each year gives sponsors the opportunity to either align their
company with a single focus area or support the month-long campaign under the theme of “An
International Celebration of Safe & Sensible Structures.” The national kickoff and launch activities will
focus on the global cause of building safety and sustainability while highlighting specific focused themes.
Weekly messaging will reinforce and leverage the special topics listed below.

WEEK ONE//May 1 -6, 2012
National & International Launch Week

WEEK TWO//May 7-13,2012
Green & Energy Week

WEEK THREE//May 14 - 20, 2012
Disaster Safety & Mitigation Week

WEEK FOUR//May 21-27, 2012
Fire Safety & Awareness Week

WEEK FIVE//May 28 — 31, 2012
Backyard Safety Week
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Who participates in Building Safety Month?

Approximately 50,000 Code Council members across the United States and globe activate Building

Safety Month by hosting community events, demonstration projects and educational outreach

initiatives that increase public awareness about the importance of building safety and sustainability.

Code Council chapters and volunteers organize the activities and use materials provided by the ICCF and

sponsors to share key messages with the public as well as critical stakeholders in building trades,

conservation, emergency management, meteorology and more.

Local, state and national leaders support the campaign with official proclamations, ceremonies and

events. Code Council members engage the news media at every level through broadcast, print and

online dialogue with Op-Ed’s, Letters the Editor and interviews. Past campaigns have garnered coverage

on CNN as well as other national outlets, and Home Improvement experts like Danny Lipford and Bob

Vila routinely add their voices to the cause.

Code Council executive leadership, senior staff, government relations, members and key external

partners support the campaign through engagement with members of Congress and a dedicated “Day

on the Hill” in May. The meetings focus on public policies that support adoption of strong model

building codes and adequately resourced code enforcement. After the Day on the Hill, participants and

leadership guests network at the annual rooftop reception at the
Code Council headquarters in Washington D.C.

How does the campaign work?

On February 1, the 2012 Building Safety Month website
www.buildingsafetymonth.org will open. The site is a resource

portal for campaign participants with tools, updates, news and
ideas and serves as a prominent vehicle for sponsors to showcase
their message and brand. Examples of available, popular online
tools include the CODIE and CODEtte the Code Officials™ program
(www.codieandcodette.org) for elementary schools and the

campaign “how to” kits for safety expositions at local home
improvement and/or retail stores. Platinum sponsors may provide
branded content for the website and receive name recognition on
printed posters used to promote the campaign in building
departments and town halls throughout the United States.

What are the Building Safety Month outcomes?

Last year, President Barack Obama issued a Presidential
Proclamation declaring May as National Building Safety Month.

NATIONAL BUILDING SAFETY MONTH, 2011

BY THE PRESIDENT OF THE UNITED STATES OF AMERICA
A PROCLAMATION

Building safety s a critical component of our homeland security, our personal and public safety,
the protection of property, and our economic well-being. While disasters have had devastating
and heartbreaking effects in our country and around the world, modern building safety standards
and fire prevention codes help us withstand, mitigate, and rapidly recover from hurricanes,
winter storms, tornadoes, earthquakes, and floods.

Itis our collective

ponsibility as a Nation —nonprofit organizati 1 the public and private

sectors —to implement effective standards and codes that sustain s resilient structures.

We need innovation and partnerships at all levels of society to develop transformative
breakthroughs in building materials and construction techniques that strengthen the integrity of

our homes, workplaces, and commercial facilities

Building safety and fire prevention officials, architects, engineers, design professionals, builders,
and others in the construction industry work every day to ensure the sound construction of
buildings and the safety of our itizens. Their efforts to construct or retrofit buildings that

utilize state-of-

-art

, energy efficiency, and fire prevention standards are important to

our national resilience and our ability to compete in the 21st-century economy.

As a resilient Nation, we must continue to do everything in our power to enhance our ability to

withstand and rapidly recover from natural and manmade disasters, disruptions, and emergencies.

proclaim May 2011 as tizens, government agencies,

private businesses, nonprofit organizations, and other interested groups to join in activities that
will increase awareness of building safety, and I further urge Americans to learn more about how

they can contribute to building safety at home and in their communities.
IN WITNESS WHEREOF, | have hereunto set my hand this ninth day of May, in the year of our
Lord two thousand eleven, and of the Independence of the United States of America the two

hundred and thirty-fifth.

BARACK OBAMA
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White House recognition of the critical nature of a safe, strong and sustainable built environment
delivered the highest possible leadership validation of Building Safety Month and the dedicated
professionals who have committed their careers to making buildings safe in communities across the
globe.

2011 Building Safety Month At-A-Glance

More than 2,200 individual pledges of support online @ “I Support”
More than 310,000 hits on www.buildingsafetymonth.org

1,054 news features (TV, print, online and radio)

15,000 views on Facebook

One (1) National Proclamation from President Obama
Sixty-five (65) Proclamations from states and local jurisdictions
2011 Final Report

What can sponsors expect during the 2012 celebration of Building Safety
Month?

Building Safety Month generates widespread news coverage and focus on the importance of building
codes, strong code enforcement and the case for safe, strong and sustainable structures. The campaign
leverages print and broadcast media, social media, an online “I Support” Campaign, letters of support
from corporations and other organizations including FEMA, the National League of Cities and more.
Sponsor mentions and materials are included in the ICC eNews and Building Safety Journal with a
130,000 subscription base from March through August of 2012. Sponsor companies and organizations
will be showcased and recognized for their demonstrated commitment of this vitally important social
issue.

Six Levels of Support for 2012 Building Safety Month

Presenting Sponsorship ($50,000)

This overarching sponsorship is ideal for international companies, government agencies and
organizations as it provides the exclusive opportunity to sponsor the entire month-long campaign and
provides benefits at the ICC’'s Annual Meeting, tradeshow and ICCF Luncheon. This exclusive sponsorship
gives the Presenting sponsor high level exposure with a customized communications strategy to provide
presence in all Building Safety Month campaign elements and events, including news releases,
advertising video, web, social media, printed collateral and more. BSM Presenting sponsors will also
receive a speaking opportunity at the ICCF Luncheon, an 8X20 booth at the tradeshow, recognition in
the Annual Conference Program and signage at the event.

Sponsor Presence throughout Month-long Campaign
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Sponsor Highlighted in Television News Outreach
Sponsorship Priority Listing on Campaign Poster
Complimentary ICC Corporate Membership
Leadership quotes in Campaign News Releases
Listing as Corporate Member on ICC website
Link to your company’s website on the BSM website and ICC’s website
Complimentary Booth at ICC Trade Show
Recognition and Speaking Opportunity at ICCF Luncheon

Platinum Sponsorship ($25,000)

This premier sponsorship level is ideal for national and international companies, government agencies
and organizations as it provides the exclusive opportunity to lead one of Building Safety Month’s four
weekly themes with high-level exposure throughout the campaign. The project team will deliver a
customized communications strategy to provide Platinum Sponsors with unprecedented exposure
through presence in all campaign elements and events, including news releases, advertising, video, web,
social media and printed collateral and more. Platinum sponsors are invited to attend and participate in
the “Day on the Hill” campaign meetings and receive a speaking opportunity at the Building Safety
Month rooftop reception at the Code Council headquarters in Washington D.C.

Presenting Sponsor for Selected Week (Four available)
Exclusive Web Rights (Name with Logo)
Leadership quotes in Campaign News Releases
Name inclusion in all boilerplate
Logo on Printed Posters (National Distribution)
Product information on www.buildingsafetymonth.org
Exposure in Media Partner Publications
Placement in ICC eNews and Building Safety Journal
Use of BSM Logo

This sponsorship level provides opportunities for those that share a commitment to building safety and
sustainability and want to share their expertise as part of the campaign. Sponsors at this level will
receive recognition focused on the web outreach and electronic news and membership updates,
including social media. Sponsors will be recognized online throughout the month and receive special
mentions in ICC publications, external news releases and during the “Day on the Hill” campaign rooftop
reception at the Code Council headquarters in Washington D.C. Gold sponsors may participate in event-
based speaking opportunities in local communities and the BSM project team will work with them to
identify tactics to leverage their involvement and provide customized options for participation.
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Silver sponsorship provides businesses or organizations with opportunities to showcase campaign
involvement through recognition on the website and web, advertising and social media outreach, special
event participation throughout the U.S. and Washington D.C.

Bronze Sponsorship ($2,500)

Bronze sponsorship demonstrates leadership commitment with web presence throughout the campaign
as well as the opportunity to attend signature events in Washington D.C.

Placement on www.buildingsafetymonth.org
Use of BSM Logo

Listing Sponsorship ($1,000)

Listing sponsorship demonstrates leadership commitment through a web listing throughout the
campaign.

Placement on www.buildingsafetymonth.org
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Sponsorship Level Presenting | Platinum | Gold Silver | Bronze | Listing
Brand Identity, Marketing
Communications & News Coverage
Free 8X20 Booth at ICC Trade Show Yes
Presenting Sponsor Presence Ves
throughout Month-long Campaign
Sponsor Highlighted in Television News
Yes
Outreach
Customized Building Safety Month Logo | Yes
Featured Advertisement in BSM Journal | Yes
”Week—Long” Presentmg Sponsor Title Ves Yes
on www.buildingsafetymonth.org
Sponsor Igadershlp guotes and Ves Yes
mentions in News Releases
Inclusion in Media Partner Publications
(Builder Magazine and/or Yes Yes
GreenBuilder)
Sponsor mention in News Releases Yes Yes Yes
Participation in News Media Interviews | Yes Yes
Participation in Speaking Opportunities | Yes Yes Yes
Boilerplate in All News Releases Yes Yes
ICC eNews and Building Safety Journal Ves Yes Yes
Placement
Website and Social Media
Customized Web Page describing Ves
company/organization
Homepage Web Presence (Logo and
Name) & Product Information on Yes Yes
Website
Advertising in ICC eNews and Building Ves Yes Yes
Safety Journal
Month ang Logo Placement & Listing Yes Yes Yes
on Website
Year-long Company Listing on Website | Yes Yes Yes Yes Yes
Social Media Mentions
(Facebqok/TwﬁFer) (Frequency Yes Yes Yes
determined by time of sponsor
commitment and level)
Use 01'c BSM “Sponsor” Logo on Sponsor Ves Yes Yes Yes Yes
Website
Month-long Company Listing on BSM Yes
webpage
Print Collateral
Title Sponsorship of BSM Printed Poster | Yes
Sponsor logo and name on printed
posters in Campaign toolkit (national Yes Yes
distribution)
Sponsor logo and name on signage Yes Yes
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posted on ICC HQ Building in
Washington

Special EvenParticipation

Speaking Opportunity at ICCF Luncheon | Yes

Day on the Hill Meeting Attendance Yes Yes

Rooftop Rfeceptlon Speaking Ves Ves

Opportunity

Rooftop Reception Signage Yes Yes Yes Yes Yes

Rooftop Reception Attendance Yes Yes Yes Yes Yes Yes
Cost $50,000 $25,000 | $10,000 | $5,000 | $2,500 | $1,000
Conclusion

Famous Disney Imagineer Marty Dorff once said, “One machine can do the work of 50 ordinary men. No

machine can do the work of one extraordinary man.” Building Safety Month is the made possible

through the efforts of 50,000 extraordinary people and a handful of extraordinary sponsors who receive

an unparalleled opportunity to standout as leaders in building safety and sustainability.

The 2012 campaign is already on track to deliver the most comprehensive campaign of the prior 31

years. Early sponsorship commitment ensures a high return on investment for sponsors, the

International Code Council Foundation and society at large.

Contact Information

Mr. Bruce McCullen

Program Coordinator

ICC Foundation

Office: (888) 422-7233 ext. 4223
Email: bmccullen@iccsafe.org
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